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Vice President, Marketing 
Southland Corporation 


Dear 




You have informed us that Southland Corporation 
("Southland") has independently decided to undertake an 
outdoor billboard cigarette advertising program for its 
retail stores which will feature certain brands of 
cigarettes manufactured and sold by Philip Morris U.S.A. 
("Philip Morris"), including Marlboro, Benson & Hedges, VI 
Merit, and Parliament. As you know, Philip Morris has 
provi ded no fin ancial support to Southland for the program^ 
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advertising program was conceived, prepared, 3ficT will be 
undertaken solely by Southland. 

As with any use of its trademarks, Philip Morris 
expressly reserves the right to object to any violation of 
its proprietary interests, including the use of its 
trademarks in a manner that would promote confusion or allow 
disparagement or dilution of these trademarks. In order to 
avoid misuse of the trademarks and in light of the 

..—-—^ continuing excellent relations between our companies, we 
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Very truly yours, 


PHILIP MORRIS U.S.A. 


Edwin McQuigg 
Vice President 
Sales Development 
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Source: https://www.industrydocuments.ucsf.edu/docs/sywm0004 
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